
Obstacles and Opportunities for Integrating
Sustainable Products into Holiday Packages



Tour Operators Sales Hotel Groups

Overview
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Airline

40% stake in the airline
LTU Lufttransport-Unternehmen GmbH



Figures
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total turnover:      2.41 billion €

guests 2003:         4.4 million

destinations:        medium-haul (Mediterranean Sea):

long-haul:

self-drive:

• Spain
• Greece
• Turkey
• Tunesia  
• Egypt (and others) 

• Carribean
• South and East Asia
• East Africa

• Germany
• Austria
• Switzerland
• Italy



How tourism works: the role of the tour operator

Tourism Business

client tour operator sports, wellness, ...

accomodation

air transportation

destination

excursions/roundtrips
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The tour operators way to success

• tourism is a demand-driven industry 

• the tour operators task is to create a package which meets the clients  
expectations 

• that means to know the clients expectations, on which they decide to choose a holiday-
package or not

• the quality of the tour operator‘s package depents on its components

to work with suppliers is essential for the tour operators success 
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Tourism Business
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The hotelier - key-supplier for the tourism package 
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On dialog with our 
partners
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Working with 
excursion- and sport 

providers
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Structure 
1.    Key company data, route network and flight operations
2.    Fleet-related data
3.    Environmental policy and environmental management
4.    Catering, onboard service
5.    Engineering
6.    Environmental projects  
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Questionnaire

Environmental Protection by Passenger Airlines
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Thank You!
Andreas Mueseler

Environmental Manager
LTU Touristik GmbH, Cologne, Germany

November 05, 2004


